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creative thinkers need to design 
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behaviour on a mass scale. 

58
Managerial Algorithmics: Thinking
Strategically About Thinking
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are not all created equal – and the most
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by Hilary Austen Johnson
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and means are open to clarification and
shaping by the skills and knowledge of 
a practitioner.
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“Designers create two
things: the problem
space and the solution
space. As they engage
with a problem, they are
continuously redefining
what the problem is, and
what the solution is.”
– Lucy Kimball, p.87
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